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Why Advertise on FMLink? 

We offer a variety of advertising programs that deliver leads through a unique blend of 
customer education, branding, and targeting. Many of them allow you to specify the number 
of impressions and the amount of time to run your ad. 

FMLink is the largest, most comprehensive online publication for facilities managers. Originally 
designed and launched in 1995, the site gives FMs concise, actionable advice that maintains their 
interest. FMLink offers a variety of highly targeted programs that blend the benefits of search and 
display advertising. 

More than just a news daily, FMLink features in-depth articles from field experts and leading 
publications. Contributors include IFMA, BOMI International, Frost & Sullivan, the U.S. 
Green Building Council, FM BENCHMARKING, and several sustainability organizations. We 
supplement content with FM-focused e-newsletters. 

• Over 20,000 pages of timely content: analyst insights, checklists, directories, benchmarking 
data, articles, white papers, case studies, and more 

• Over 350,000 unique visitors over the past year 

• In the top three (usually #1) of over 120 million Google search results for “facilities 
management news” 

• Links to us from over 10,000 other Web sites  

• Weekly e-newsletters and a social media presence  

• Over 10,000 subscribers to our newsletters 

• Click-through rates that exceed 50% for some mini-pages 

TOPIC-CENTRIC CONTENT 

FMLink is topic-centric. It lets you target your audience by interest — for example, 
maintenance, energy, software, or building systems.  

Our research indicates that most visitors focus on specific topics of interest. FMLink was 
architected to reflect this preference; the site features 9 topics with over 50 subtopics. Each has its 
own landing page, filled with recent news stories, featured articles, event calendars, white papers, 
case studies, and companies from our directory. In addition, each news story and featured article 
page includes links to three or four related stories or articles, encouraging visitors to explore 
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additional content. This not only helps our visitors find what they need, but it also benefits those 
who want to target their advertising. 

MOBILE-RESPONSIVE DESIGN 

We recognize that our visitors access content using a variety of devices… so our newly redesigned 
site and e-newsletters are now mobile-responsive. Ads display on smart phones and tablets as well 
as on the desktop version of FMLink… so you capture traffic from all sources. 

HIGHLY QUALIFIED SUBSCRIBERS / USERS 

These site demographics were compiled using Google Analytics. 

• Most new visitors come from search engines; others find us through FM-related Web sites 
and from conferences sponsored by FMLink. 

• 44% of our registered subscribers are in-house FMs; 22% are outsourced FMs who serve in-
house FM staff. 

• The vast majority (60%) of FMLink’s in-house subscribers hold corporate positions. This 
statistic, combined with feedback from our advertisers, supports our belief that most in-
house subscribers either make or influence decisions at their organizations. 

• 46% of the in-house FMs using FMLink are responsible for over 250,000 ft2; and 27% 
manage over 1 million ft2. 

• 60% of in-house FMs using FMLink manage office facilities; the next largest sectors (both 
under 10% each) manage academic and medical facilities, followed by data centers. 

• More in-house subscribers work for financial and insurance companies than any other type; 
these are followed by government, then manufacturing, property management and academic 
institutions, and medical facilities. 

• 57% of our 2014 visits were from the U.S., 7% from the UK, 4% from India, and 3% each 
from Canada and Australia; all others are 2% or less and represent 215 countries. 
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Advertising Programs 

Call us at 301.365.1600 to schedule a guided tour. In about 30 minutes, we’ll give you an 
overview of our programs, identify the best placement for your ads, and customize the perfect 
mix to satisfy your objectives.  

Comparison of FMLink Advertising Programs 

Program Purpose 
Custom 

Targeting 
Guaranteed 
Impressions Cost Basis 

On-Site  

Banners Brand building,  
traffic driving 

Geo Y CPM* 

Mini-Page Traffic driving,  
customer education, 
leads generation 

Topic N Calendar term 

White Papers,  
Case Studies 

Traffic driving,  
customer education,  
leads generation 

Topic N Calendar term 

News & E-mail 

Newsletter Sponsorship Traffic driving Geo, Topic Y Per newsletter 

E-mail List Rental Traffic driving,  
customer education 

Geo Y Per mailing 

Directories 

Topic Sponsorship Traffic driving Topic N Calendar term 

Enhanced (Silver)  
FM Directory Listing 

Traffic driving Topic N Calendar term 

Enhanced Sustainability 
Directory  

Traffic driving None N Calendar term 

Free Listings Traffic driving None N Calendar term 

 
*CPM= Cost per mille (1,000 impressions) 
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ON-SITE PROGRAMS 

	
  

Banner Sponsorships  

Geographically targeted, highly visible advertising 

All banner ads are offered with guaranteed impressions—however many you want to order; you 
pay only for traffic that sees your banners (CPM versus calendar-term). We never display more 
than two banners per page and all ads appear above the fold (no scrolling required). We offer two 

Banner ad 
(728 x 90) 

White 
papers and 
case studies 
(links to 
paper) 

Ad 
(300 x 250) 

Featured 
sponsor 

Platinum 
and gold 
sponsors 
(Platinum 
listings link 
to mini-
page)  
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sizes: leaderboard (728 x 90 pixels; 320x100 pixels on mobile devices) and medium rectangle 
(300 x 250 pixels). 

• Choose from a range of placements — site-wide or geo-region. 

• Includes a Gold directory listing (see page 8); your linked company name appears under 
Platinum listings on all pages related to type of product or service you offer. 

Mini-Page (Micro-Site)  

The greatest number of high-quality leads, blended with customer education 

We’ll post your custom Web page on FMLink and promote it. Typically, half of the visitors 
coming to these pages click through to the advertiser’s site. Because they have already read a lot 
about your company, the leads are highly qualified. A well-crafted page with multiple links can 
drive traffic to the deep content pages of your site… and all of your HTML text is indexed by 
FMLink’s site search tool.  

• Includes a Platinum directory listing (see page 8); your linked company name appears above 
all other listings on all FMLink content pages related to the type of product or service 
offered.  

See Appendix A, page 12, for sample mini-pages. 

White Papers & Case Studies  

Great for customer education, credibility, and branding 

Publish your white paper or case study on FMLink — we’ll promote it on our Home, What’s 
New, and applicable topic landing pages, as well as on our e-newsletter. Your paper will be tied 
into our site search system and randomly included in our news and featured stories. 

• Includes a Silver directory listing (see page 8); your linked company name appears on all 
FMLink content pages related to the type of product or service offered.  
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NEWS & E-MAIL PROGRAMS 

Newsletter Sponsorships 

Excellent either as a stand-alone vehicle or in 
conjunction with a topic-centric banner  

FMLink distributes two types of newsletters: a general 
weekly e-newsletter, which covers all FM topics, and series 
of topic-oriented e-newsletters, which are each sent every 
5 weeks and cover energy management, maintenance and 
operations, furnishings and interiors, software, and 
sustainability. Our newsletters are very well read and 
produce a 30% spike in site traffic for the  
2 business days following delivery. 

• Over 10,000 opt-in subscribers 
• Only one advertiser per newsletter 
• Medium rectangle options (300 x 250 pixels, above 

the fold) with links to your site  

E-mail List Rental 

A way to send a compelling HTML mailing to FMLink 
subscribers 

Our high-quality e-mail list is targeted to FM 
professionals. We verify the accuracy of all addresses at 
least once per month.  

• E-mail list is opt-in.  
• Recipients receive no more than one mailing a week.  
• Mail comes from FMLink, a trusted source.  
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DIRECTORY PROGRAMS 

Platinum, Gold, & Silver FM Directory Listings 

Three sponsorship levels to place your company ahead of the pack in our FM Directory 

All paid listings feature your logo and link 
to a page where you can describe your 
products or services in detail. You can 
assign tags (keywords) to help visitors find 
your company. 

• Platinum sponsors appear first. This 
level includes a mini-page and lets you 
assign your listing to five categories. 

• Gold sponsorships appear next. They 
come with banner ads and allow you to 
assign your listing to four categories. 

• Silver sponsorships appear below Gold 
sponsors. They come with a white 
paper or case study and allow you to 
assign your listing to three categories.  

You can also purchase the Silver level as a 
directory enhancement, along with 
additional categories. The categories tie 
into the directory search engine.  

Enhanced Sustainability Directory Listing 

Be among the first to display in our directories 

• Your listing precedes all of the regular listings and features your logo. 
• Your listing links to a page where you may describe your initiatives in detail.  
• The page is tied into our site search system. 
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Topic Sponsorship 

An inexpensive way to showcase your company on all FM Directory pages that relate to your 
business 

• Your clickable company name and logo appear at least one-third of the time on the right 
margin of each related directory page.   

• We display only one logo at a time. 

• Your logo links to your full FM Directory listing, which includes a link to your Web site.  

Free Listings 

Free basic listings in our FM and Sustainability Directories 

These listings include your contact info, a brief company description, and a link (but no logo). 
They appear below the enhanced listings and include two keywords / phrases. 

Popular Packages  

These packages offer you the best combinations and pricing. They take advantage of how our 
different advertising programs complement each other and provide a multi-faceted approach to 
target potential clients.  

• Banner + Mini-Page: This package combines two of our most popular programs that work 
very well together — each serves a different but complementary purpose.  

• Mini-Page + White Paper / Case Study: Some visitors go directly to the ads (mini-page); 
others go to the scholarly papers (white papers and case studies). This combination will 
attract both types of visitors. 

• Banner + White Paper / Case Study: This program gives you the best of both worlds — 
guaranteed impressions and in-depth information — to maximize your exposure to a wide 
range of potential customers. 

• Banner + White Paper / Case Study + Mini-Page: For those who want the most 
comprehensive advertising program, this package adds a mini-page so you can deliver your 
complete message to potential customers, get guaranteed impressions, and offer in-depth 
information. 

• Site Saturation Package: Designed for those announcing a new product or service, this 
package targets the right audience for your big news by running your banner on 50% or 75% 



	
  

FMLink Media Planner   Page 10 
www.fmlink.com | info@fmlink.com | 301.365.1600 
© 2016 FMLink Group, LLC  

of FMLink’s pages (site-wide or topic-specific) for 1 week. It also includes an e-mail blast and 
e-newsletter sponsorship.  

• Webinar Promotion Package: This is the best, sure-fire way to promote your Web events. 
Your banner (leaderboard or medium rectangle) will display in the topic area of your choice. 
This package also includes an e-mail list rental and newsletter sponsorship for 3 weeks. 

FMLink offers many other packages… so if these don’t fit your needs, call us at 301.365.1600 
and we’ll work with you to find one that does. 

FAQs 

I already advertise through the big search engines like Google. Why should I do 
anything else? 
First, only 20% of visitors actually click the paid Google ads; the vast majority clicks the organic 
(natural) search results. Since FMLink typically appears first in the organic search results, 
advertising with us helps you capture that traffic. Second, the cost-per-click for a top ad can easily 
range between from $5 to $10; FMLink will yield more targeted leads for less. Last (but not 
least), you’re missing out on “drive by” traffic. Like a booth at a conference, FMLink allows you 
to attract not only those who come to look specifically for you (as Google does), but also those 
who just happen to see your display as they pass by. 

Why do I need to advertise online when I already have a great Web site? 
To drive qualified buyers to your site, of course! FMLink is uniquely positioned to attract 
potential clients who are highly targeted. We offer a variety of advertising programs to display 
your ad in topic-related contexts. For example, with our mini-page program, your company name 
appears on every page that relates to your business… and it’s indexed by our site search tool. 

We’d like to get a mini-page for a year, but that’s a long time to try something if it 
doesn’t work. What assurances can you offer? 
We offer a guarantee! You can opt out after 6 months for any reason. We also offer shorter terms, 
although it usually takes 6 months to truly test an ad. In case it helps, we offer financing. 

We’re thinking of going with the free directory listing for a while to see what how 
it performs. Is that a fair test? 
Unfortunately… no. Most FMLink subscribers find ads when they’re reading editorial content 
on the site, especially content that addresses their interests. Visitors use the directories, on the 
other hand, to look for a certain type of company; even then, they focus on the featured listings. 
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Which performs better — news stories or ads? 
It really just depends on your product or service… and what your news story has to say. We’ve 
seen a low correlation between traffic originating from the stories and traffic originating from 
ads. For example, over the past 5 years, one of our top advertisers has averaged over 200 click-
throughs per month from its mini-page. However, its directory listing has never produced a single 
click-through… nor have any of its news stories we have published on FMLink. Another 
advertiser who sends us quarterly press releases gets a fair amount of traffic directly from their 
news stories, but their ad is just an average performer.  

Why does the number of click-throughs differ for a given link depending on who’s 
reporting it? 
For one thing, these sources may not be comparing apples to apples — some may be reporting 
unique click-throughs while other report total clicks. Unique click-throughs refer to the number of 
visitors that clicked the link. Total clicks refer to the number of times a link was clicked. So if 
three people each click a link ten times, there would be three unique click-throughs but 30 total 
clicks. Both are important: Unique click-throughs indicate how many people you are attracting; 
total click-throughs indicate their level of interest. Second, in addition to clicks by real people, 
some sources count traffic from spiders and robots, which search engines use to index your site. 
Finally, they may be using different algorithms to calculate hits. For example, Google Analytics 
counts hits differently than Web Trends, a sophisticated tracking tool.  

Are all click-throughs created equal?  
Companies are discovering that the value of a click varies, depending on its source. Even on 
FMLink, click-throughs from a mini-page are much more likely to result in a sale than those from 
other parts of the site. FMLink’s topic-centric ad placements ensure that your ad will be seen by 
just the right audience.  
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APPENDIX A: SAMPLE MINI-PAGES 
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